Changes in the 2007-2008 Competitive Events Program

The following recommendations were presented to the Board of Directors for consideration in the 2007-2008 competitive events program. The results are listed within.

Recommendation 1. Adopt a Sports and Entertainment Marketing Promotion Plan within the Marketing Representative events fashioned after FMP with a team of one to three. 


         Rationale: Many schools offer Sports and Entertainment Marketing curriculum. This would be the first written event directly targeting this large section of DECA members.



Passed for implementation in the 2008-09 school year.
  Recommendation 2. Change Fashion Merchandising Promotion Plan to allow a team of        one to three.


        Rationale: The other two Marketing Representative events allow     for a team. This would provide consistency.



Passed for implementation in the 2007-08 school year.

Recommendation: 3. Delete the comprehensive written exam from Advertising Campaign and Technical Sales.



Rationale: This would make the three Marketing Representative events consistent. The focus should be on student performance.



Failed. A test will be added to Fashion Merchandising

    

Promotion Plan. Implementation in the 2007-08 school year.
Recommendation: 4. Require a bibliography for Entrepreneurship Participating, Fashion Merchandising Promotion Plan and Advertising Campaign and to increase the maximum number of pages to 11 for all ten-page projects. 



Rationale: This will make the requirements consistent for all the ten-page project events. This will reinforce proper ELA writing standards. No point value for the bibliography.



Passed for implementation in the 2007-08 school year.

Recommendation 5. To change E-commerce MDM and E-commerce Business Plan to Internet Marketing MDM and Internet Marketing Business Plan.

Rationale: The term and concept of e-commerce has been evolving to Internet Marketing and Interactive Marketing. The courses offered at many schools have changed to Internet Marketing from E-commerce.

Passed for implementation in the 2007-08 school year.

Recommendation 6. Separate Entrepreneurship Written and E-commerce Business Plan into two separate event guidelines (return to 2004).



Rationale: The Entrepreneurship Written plan has an extensive financial section, which works very well with the business concept. However, this financial section does not lend itself to the E-commerce Business Plan and has discouraged many advisors and students from pursuing the event. The geographic piece does not apply to E-commerce as it is the worldwide Web.



Passed for implementation in the 2007-08 school year.

Recommendation 7. Make all 30-page written events reflect a 60% written/40% presentation weight value.



Rationale: Consistency across the written events.



Passed for implementation in the 2007-08 school year.

Recommendation 8. Add a Financial Literacy Chapter Project to the competitive events program for the 2008-09 school year.



Passed.

Other changes for implementation in the 2007-08 school year include:

Removing the use of personal laptop computers and hand-held digital organizers from MDM events.

Changing the current Item No. 10 on the Competitive Event Checklist to allow for additional sections that add clarity to the event

Changing the current Item No. 11 on the Competitive Event Checklist to read The page number of each section must appear in the table of contents

Changing the dimensions of the posters and presentation display board to allow for industry variables (1/2 inch)

Changing the dimensions of the desktop flip chart presentation easel to specify the surface size of the paper

