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Objective

Marketing Education Day tries to provide a unique, outside-the-classroom educational experience for Marketing students at the State Fair of Virginia.

Following a lesson outline, in support of the Standards of Learning, Marketing students will examine products and service information, the basic principles of economics and sales promotion in the Commonwealth’s largest outdoor marketing venue.

Introduction

The State Fair, with its many and varied activities, is a great place to learn about marketing. Marketing considerations, not always apparent to Fair guests and visitors, are an integral part of the planning and development of the State Fair. This outline provides information to help teachers and students become aware of marketing possibilities.

Goals

• Identify marketing styles and techniques.

• Identify advertising techniques.

• Recognize Virginia products that are sold locally and globally.

• Identify how retailing and the needed skills have changed.

• Select promotional media to reflect State Fair image and financial resources. 

Methods

• Meet and talk with the ‘Ag Ambassadors’ from Virginia Tech’s National 

Agri-Marketing Association.

• Visit with vendors, exhibitors.

• Identify Virginia products that are shipped abroad.

• Talk with representatives from the Virginia Department of Agriculture and Consumer Services to learn about the "Virginia’s Finest" marketing program.

• Compare and contrast retailing techniques of the early 1900s to the present.

• Discover how technology and agriculture grow jobs in Virginia.

• Surf the Internet to educational venues across Virginia.

Classroom  Follow-Up Activities

• Develop persuasive presentations.

• Organize evidence to support position.

• Present evidence clearly and convincingly.

• Support and defend ideas and thoughts in public forums.

• Analyze and evaluate vendor presentations.

• Critique the accuracy, relevance and presentation.

• Critique the clarity and effectiveness of delivery.

• Compare and contrast various methods of promotion (TV, radio, printed material).

• Demonstrate networking and telecommunications skills.

• Communicate through e-mail.

• Download marketing resources from Internet.

High School Level

Standards of Learning and Competencies Reflected in the State Fair of Virginia’s "DECA Day

Goal 1: Recognize Advertising Techniques

Marketing Competencies:

• Identify alternative methods of promoting sales.

• Compare the benefits of various types of promotional media.
Goal 2: Analyze and Deliver Mass Media Messages

Marketing Competencies:

 • Listen to and make oral presentations regarding sales training and group sales.

Goal 3: Communicating Through Networks and Telecommunications

Marketing Competencies: 

• Communicate through networks and telecommunications.

Goal 4: Examine Product Exporting through Local and State Businesses

Marketing Competencies:
• Compare the benefits of various types of promotional media including direct marketing.

• Participate in Technology Works.

• Report on marketing styles and techniques observed at State Fair.
